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SeTTiNG a ViSiON iN 
mOTiON

“OUr GOaL iS TO creaTe a media park ThaT iS 
VibraNT aNd affOrdabLe, aN iNTerNaTiONaL maGNeT, 
a pLace where TaLeNT caN GrOw” 

- wimar JaeGer

The future of  
hilversum media park

Initiated in 2017 by Hilversum 
Municipality and Media Park Enterprise, 
and developed in collaboration with 
UNStudio, this urban vision offers a 
roadmap to the development and 
transformation of Hilversum’s Media 
Park. The vision includes potential 
programmatic, spatial and infrastructural 
development models that will lead to 
the positioning of the Media Park of 
2030 as a leading destination for media 
knowledge creation.

Hilversum Media Park is, and has been, 
the successful centre of Media in the 
Netherlands. The Urban Vision builds on 
its success and helps reshape the Park 
to changing needs and new trends for 
the future.

Key requirements in that respect are: 

1. The flexibility to create a much-needed 
stimulating ecosystem;

2. Combine media business with related 
education in media and technological 
skills, artificial intelligence, ICT, applied 
gaming, and cyber-infrastructure;

3. Create an attractive environment.
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UTrechT

amSTerdam

NL media park

hilversum and 
its Neighbours

The vision seeks to strengthen important 
relations between Media Park, Utrecht 
and Amsterdam in education, artificial 
intelligence, gaming, ICT, technology, 
Media and journalism and a young and 
creative technically skilled population.
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intensifying the  
creative Sector

Once only created by professionals in 
expansive facilities removed from public 
eye, media today is produced and 
consumed by everybody, everywhere. 

In order to transition into a fully digitally 
created content industry as well as 
accommodating new models of content 
creation, the Media Park must expand 
to include a wider diversity of innovation 
companies and promote independent 
talent in a co-creation environment.
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NL media park
a pLace fOr iNNOVaTiON
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pillars of Growth

In order to achieve an authentic 
experience, the Urban Vision leans on 
five key values that create a holistic plan 
for the Media Park: 

1. Create an Industry hotspot; 

2. Facilitate public interaction; 

3. Foster a vibrant community; 

4. Embrace interactive technology; 

and 

5. Design a healthy environment;

Building on the strengths and expertise 
of the media industry, new creative 
disciplines would bring a variety of 
knowledge and content production 
opportunities. 

A cross-sector synergy, with 
educational institutions, will offer 
knowledge expansion and innovation 
breakthroughs.

Expanding the access to creative 
disciplines facilitates intellectual 
advancement and position the Media 
Park to become a diverse industry and 
content creation hub. By inviting film 
productions, gaming and VR developers 
to create side-by-side media production 
a more robust creative community is 
formed.
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education

Learning is a key component of the 
future of the Park. Introducing Media 
and Technology studies, and related 
amenities on site, helps to reduce the 
gap between learning and working, 
and to attract and connect talent to the 
present and new industry and cross 
overs.

Education
• MS in Media Studies

(International Institutions 

Affiliated Program)

• Industry Bootcamps

TaLeNT aNd wOrkfOrce 
aTTracTiON
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briNG back The maGic

The festivalisation of 
media culture

With seminars, conferences, launch 
events, open Studio Day, Dutch 
Media Week extending into a week 
long festivities and every day media 
production taking place at the Park, 
synergetic relationship between media 
creators and their audience would turn 
an exclusive industry into an inclusive 
celebration.
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a New waY Of 
LiViNG
Sector-based housing

Introducing living units into the Media 
Park is an exciting opportunity to 
transform the Park into a 24/7 campus 
that allows talent and sector–related 
students and professionals to live and 
work in the Media Campus.

It is a challenge to traditional apartment 
living, as ample communal space and 
shared basic amenities are included. 
This new way of living could offer short 
term accommodation with a flexible 
option that is designed to meet users’ 
needs.



10 

NL media park
a pLace fOr ceLebraTiON
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The creaTiVe hUb The T-campUS media ciTYwaLk The Tech-miX media dOwNTOwN

SpaTiaL TraNSfOrmaTiON

System application

Borrowing from concepts developed 
in the innovation industry such as 
agility and scalability, the spatial plan 
is developed as a process mechanism 
rather than as a fixed proposal. 
Preparing for a changing, uncertain 
future, this resilient approach helps 
manage risk that is inherent to any real 
estate development on this scale and 
helps tailor development to demand. briNGiNG iN The GreeN iN a 

NeTwOrk Of pUbLic SpaceS
creaTiNG ZONeS Of GraViTY & 
a NeTwOrk Of prOGramme

eSTabLiShiNG a Grid & 
iNTrOdUciNG hUmaN ScaLe

deSiGNiNG iN cONTeXT & 
eSTabLiShiNG cONNecTiONS
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CENTRAL PARK
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A1
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mobility

The impact of a successful Media Park 
may put stresses on local infrastructure, 
especially on current vulnerabilities such 
as mobility and infrastructure.

The vision proposes a strategy for the 
macro scale – Hilversum and its environ 
with connections to Amsterdam and 
Utrecht, and the micro scale - parking  
and circulation, and sustainability  
inside the Park.
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13 

STaTe Of The arT 
TechNOLOGieS

SmarT ecOLOGY

NL media park app

eNerGY NeUTraLiTY

media park cONTrOL rOOm

cLeaN mObiLiTY

rObUST ecONOmY

Sustainability & 
Technology Strategy

Sustainability is one of the core starting 
points for the Media Park. Structurally 
it will be taken into account as part 
of the physical and programmatic 
transformation.

Smart technology can be embedded 
in various applications. From sensor-
embedded sidewalks to Smart ICT 
and energy management networks, 
the technology should be integrated 
seamlessly with the built environment.
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pOSSibLe 
fUTUreS

briNGiNG iN The TaLeNT

eNfOrciNG The edGeS

creaTiNG TwO hearTS

makiNG a deSTiNaTiON

briNGiNG peOpLe TOGeTher

iNTrOdUciNG a NeTwOrk

creaTiNG a hOme fOr media prOfeSSiONaLS  

cONTiNUOUS NeTwOrk

exploring development 
Scenarios

The vision’s aim is to present a growth 
model for the Media Park. Being the first 
step in the evolution of the development 
of the Park, preceding a master plan 
stage, it explores development scenarios 
of growth based on specific demand.

The scenarios are stand-alone options 
and not evolution of growth over time. 
In this way, they act as a catalyst for 
change based on emerging demand 
and not on a predetermined proposal.

Each scenario introduces a central 
narrative. However, ultimately, the 
development will include a mix of uses 
with integration of all pillars of growth.
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NL media park
a pLace fOr maGic



Hilversum Station

New Hilversum Library

Marktplein

Kerkbrink

New Media Learning Center

New Media Learning Center

Expanding the Media Park

New Media Learning Center

NL Media Boutique Hotel

Muziekcentrum van de Omroep

Beeld en Geluid

Pixel Boulevard

T- Square

Leisure Destination

Media Park Residential

Media Park Residential
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NL media park 
pLUS
connecting to the 
community and the city

Looking beyond the economic and 
political boundary of the Media Park, 
areas adjacent to the site and the wider 
area of Hilversum will benefit from the 
spillover effect that development of the 
Park will bring. 

Considering the urban network in and 
around Hilversum, other economic 
centres can link to the Media 
Park through physical and digital 
infrastructure in order to facilitate better 
exchange of knowledge and talent.
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